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Telemundo Media
Operations Overview
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Fastest-growing Spanish-language broadcast TV
network in the US

+ 1800+ employees worldwide

» Cable TV network (Mun2)

+ TV produetion center in Los Angeles
+ 15 ow JV stations

+ 50 affil TV stations

+ Cove reaches 91+% of total US Hispanic
households
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International

» TV production centers in Colombia [JV] and
Puerto Rico

» Owned & operated TV station in Puerto Rico
(WKAQ)

* Mexico news bureau

+ International syndication of original programs in
100+ countries

Florida

—
* Telemundo headquarters

& network, cable, digital
ops. in Hialeah

«2 TV production centers
in the Greater Miami area

* Owned & operated TV
station in Miramar,
serving the So. Florida
market

« 3 affiliated TV stations in
Orlando, Tampa and Ft.
Myers

* 1,000+ FL employees
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Who We Are: TELEMUNDO MEDIA...
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Owned by Comcast/NBCUniversal. One company serving
consumers locally, nationally, globally, and across multiple
languages and cultures.
***Source: Nielsen NSL Live + SD Adults 18-49. Season-to-date: 9/20/10-7/31/11 NBCU“ive rsal

**Source: Nielsen Q2 2011 Monday-Sunday Prime Adults 18-34
*Source: Telemundo.com Omniture Sitecatalyst July 2011, Social Media: Facebook Insights and Twitter Counter TELEMUNDO



TELEMUNDO MEDIA...FL Economic Impact

Significant contributor to South Florida’s economy

Four South Florida locations

~1,100 South Florida employees

Annual ~$175MM+ to Florida residents & businesses
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