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MUSIC SCENE

Fest aims to promote
Miami as music mecca

¥ The ambitious,
three-day Miami Music
Festival will inundate
19 venues with the
sounds of rock,
hip-hop, Latin, blues,
Caribbean and jazz.

BY JORDAN LEVIN
jlevin@MiamiHerald.com

A festival that organiz-
ers hope will give a major
boost to the Miami music
scene kicks off Thursday
night, with more than 250
bands playing around
downtown Miami and
Brickell in a sonic tidal
wave booming through
Saturday night. Rock, hip-
hop, Latin, blues, Carib-
bean and jazz music will
inundate 19 venues for the
debut of the Miami Music
Festival, which aims to
raise South Florida's musi-
cal profile for audiences
and the entertainment
industry.

Will Edwards, who is
producing the festival
with business partner
Irwin Kornfeld, said it will
be a great occasion for
bands and music lovers
alike.

“The most important
thing is that these musi-
cians have an opportunity
to play in a town that
should be known for
music and really isn’t,”

said Edwards, who owns a
rocordine facilitv and a
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GHOST OF GLORIA: The South Florida rock band is
among the 250 acts scheduled to perform for
the eclectic Miami Music Festival.

If you go

B What: Miami Music Fes-
tival, featuring more
than 250 rock, Latin,
pop, Caribbean, bluas
and other musical

acts.

B When: & p.m. Thursday
with events continuing
through Saturday night.

B Where: Multiple venues
in Miami.
B How much: $25 for a

one-day ticket ($20 for
students); $50 ($35 for

ctiirdante far a throa-

them not to take advan-
tage of all the live music
venues Miami has,”
Reskin said.

Edwards said the $35
fee charged to bands was
needed to offset costs, and
that bands received a free
subscription to Broadjam,
an online music network-
ing site, and admission to
the festival conference at
the James L. Knight Cen-
ter on Friday and Satur-
day. The use of establish-
ments that don't normally
host live music, such as

Gordon Biersch and Red
Bar waz dona in tha intar
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company that publishes
music magazines. “This is
an opportunity ...to get a
really great palette of
music in a short time.”

Whether the ambitious
effort will succeed
remains to be seen. The
event comes in the wake
of the cultural tsunami of
Art Basel, and has no big,
nationally known names
on the roster to draw
casual fans.

Edwards and Kornfeld
have touted their event as
Miami’s version of SXSW,
the enormous, taste-mak-
ing music festival that
takes over Austin, Texas,
each spring, garnering sig-
nificant support from gov-
ernment and civic organi-
zations.

There's plenty of
Miami talent to promote.
Latin-fusion bands such as
Spam Allstars, Suenalo
and Locos Por Juana; sing-
er-songwriters like Rachel
Goodrich and Jacob Jet-
fries; hip-hop acts such as
Mavday and Art Official;
and electronic artists like
Panic Bomber have strong
local followings, and some
are attracting national
attention.

But a number of those
artists and the people who
work with them say the
festival is disorganized,
and has left out some of
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day pass; availabla at
participating venues.

B [nfo: A completa
schedule of festival
events and maps are at
miamimusicfestival.org.

the most important acts
and venues in the music
scene it aims to promote.

Some top local acts
balked at paying the $35
application fee, standard
for these types of events,
to be considered for an
unproven event that
doesn't pay.

“If we think it's worth
the exposure, we'll play
for free,” said Juan Ped-
raza, an MC in Art Offi-
cial. “But in Miami, where
we have our own fan base
and draw a crowd, there's
no reason we should have
to pay a fee and not be
compensated.”

Lauren Reskin, owner
of Sweat Records in Little
Haiti, a center of Miami's
independent music scene,
questioned why the festi-
val, centered mostly
around the Transit
Lounge, a Brickell area bar
owned by Edwards, does
not include some of
Miami’s top music clubs,
such as Churchill’s in Lit-
tle Haiti and the Vaga-
bond near downtown.

“It’s shortsighted of

est of grouping festival
venues close together,
Edwards said.

The festival was
launched at a town hall
meeting on the music
scene in June hosted by
the Miami-Dade Office of
Film and Entertainment,
which wanted to expand
its focus to the local music
industry. Edwards, who
chairs the film office’s
advisory board, stepped
forward.

“It's not just about the
art for us, it's about eco-
nomic development,” said
Jeff Peel, director of the
film office. “This could be
a significant event people
look forward to ...and
Miami becomes known as
a hot music town.”

With the new high-
rises blanketing Miami's
center slowly filling with
tenants, city officials are
eager to draw attention
and activity to the area.

“We look at live music
and performing arts as
downtown’'s niche,” said
Robert Geithner, spokes-
man for the Downtown
Development Authority,
which gave the festival a
$20,000 grant. “Down-
town is extremely differ-
ent from what it was [a
few] years ago. ... People
are looking for things to
do in their neighborhood.”
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